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8 Growlife

GrowlLlife,Inc (OTCQB. PHOT)is a nationally recognized ¥ ShopGrowlife  scesous. aumone. come. wosoracs. s
cultivationbrand, with an estimated100,000 shareholders, °
providing world-classhydroponicequipmentto commercial
and consumegrow operationsWith a completeselectiorof
cultivation products combined with consultative and
distributiorservices(srowLifecanhelp cultivationoperations Harvest Time Tools
efficientlycontrolsupplycostsmanagebuild-outinvestments,
track supplyusageand streamlinavorkflows

FOLLOW US
AND SAVE!

INNOVATION

GrowLife believesin innovation
as the key to successfor our
companyandclients

PRODUCTS CONSULTING

GrowLife is comprised of
Industry experts prepared to
help our customerswith anysize
grow project

GrowLlife brings the highest
guality productsto the indoor
plant cultivationmarket




COMPANYGOALS & STRATEGY Q’ Growlife

¥ Growlife Cc

|\/| | S S|ON A Consultative direct sales forga®rovide sales and services to
: : : > large B2B growing operations
GrowLife measuredts succes®y its ¢ u S t osooeasd S

servingcultivatorof all sizesas a reliable businespartner . .
) Growlife Innovations

and its shareholdersvith valueand trust

A Develop and licengBrowLifebranded products at lowest cost
to maximize margins abmpetitive price

s Growlife Hydroponics

GOALS A ECommercé Lower cost of sales teachremote markets with

Aoffer leading Indoor cultivation platform, necessary seltservice fulfillment
cultivatiorproducts/service$or stakeholders A Optimization system for most eeffective production pricing

s and logistics
AOperate four divisiondo leverage channeknanagement A GrowL?fe Consumer SubscriptidB2C starter kits with
and_ customedepthto su_pportGrolefepIatform | recurring revenue stream from consumable supplies
ADeliver lowest production cost for our customersin
hydroponicsvhilemaximizingcustomefootprint Qﬂ GrowLifem Rei'cul

A Points of Salé Build and support nationwidgorewithinstore

nydroponic sales network
A Retail storé Replaced company stores with licensed retailers

fromfixed to variable cosstrategy 3




CLONE TO HARVEST Q’ GrowLife“

IMPACT ANALYSIS
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NORTH AMERICAN COVERAGE STRATEGY

¥ Growlife

Market Size

United States :

Cannabis Production
A Estimated CAGR 33.5% through 2021

General Indoor Cultivation
A $689.7 million in gross revenue

Luxury Vinyl Tile

T In 2016, the U.S. flooring market grew an estimated 5.1%, according
to Market Insights, with total revenues of $21.174 billion.

T LVT now accounts for 16.5% of the total flooring market in dollars and
18.8% in volume

Why GrowLlife?

A Industry expertise, reliable product offering at best price
A Professional bidding on commercial installations
A Multiple channels offering to serve all indoor cultivation consumer grou

Reaching Customers

A Commercial Grow Consultid@irect Sales Force

A Fully integrated e&eommerce platform with baekd logistics

A Retail License AgreementReach geographic specific cultivators (2,472
with brand and "storevithira-s t or e 0

Canada
A Number of Cultivators Continually Increading 20% this year
A Home Grow Legad 36 MM potential consumers

Combined Industry Size: $12.63B




